
King lion battle royale  
 

Rules of Engagement of the Exclusive Event 

 

Article I. KLBR’s Event Rules 
 

KLBR is an exclusive event that is broadcasted on TikTok, as an event. KLBR has no 
affiliation with TikTok USA or Byte Dance, as the event has a general partnership with 
Omar Dyer Blockchain LLP, Mad Comedian Blockchain, and Coaches 101 A NJ 
Nonprofit. These Rules are designed to protect the event, and are intended to help 
ensure it is fun, fair free from toxic behavior. These are the Official Rules (“Rules”) for 
the King Lion Battle Royale event, which is hosted by Omar Dyer on behalf of Coaches 
101 A NJ Nonprofit Organization, in conjunction with TikTok USA / Byte Dance.  

Section 1.01 Overview 
 

KLBR, is a podcast / Vlog styled event, whereas TikTok is the broadcasting 

platform, and for the American Audience – the show is rated PG-17. The show is 

measured, using Nielson’s streaming / device tracking (for digital viewing).  

(a) Viewership is recorded  

(i) Who is watching: Via viewer count, impressions, likes count (taps on screen) – 
Coaches 101 A NJ Nonprofit is a mid-major broadcasting distributor. The 
organization will collect data on how many likes, the number of impressions (reach) 
actual viewers, promoted (paid ads) viewers and prizes raised; 

(ii) How long viewers watch: Coaches 101 A NJ Nonprofit will track the number of 
viewers and how long they watched the program;  

(iii) What Channel / Show is on: KLBR is on a channel known as TikTok which is the 
platform, and the viewing page is dyeromar. The official channel for KLBR is 
tiktok.com/@dyeromar; 

(iv) Date show is aired: TBA, since King Lion Battle Royale is an exclusive event, that is 
aired twice a month on Sundays at 6pm to 9pm; 

 

mailto:tiktok.com/@dyeromar
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(v)  Network: Real Comedians From Da Hood with Coaches 101 A NJ Nonprofit as 

the distributor: 

(b) Nielsen Client 

(i) Coaches 101 A NJ Nonprofit is a member of Recording Academy  (QZM2620), 

and manages artist with membership to BMI (Broadcast Music INC) 

[550247901]—with UPC directory licenses with G1 Data. Coaches 101 A NJ 

Nonprofit is a mid-major distributor. 

(ii) Distribution: KLBR through Coaches 101 A NJ Nonprofit uses G1 Date for UPC 

codes, as one of the distribution and tracking tools that is supplied by TikTok into 

KLBR’s metadata. The data is tracked and monitored by Nielsen through TikTok’s 

advertisement or ad placement, plus with the registry of Coaches 101 A NJ 

Nonprofit Organization.  

(iii) Copyrights: Coaches 101 A NJ Nonprofit retains all copyrights to the selected 

work registered under in various entities. KLBR’s intellectual property belongs to 

Coaches 101 A NJ Nonprofit through Real Comedians From Da Hood’s copyright 

registry: (PAu003700707).  

Section 1.02 TikTok / Byte Dance Terms of Use Policy 

(a) Terms And Policy: Are a legal agreement that defines the user rights, 

responsibilities, and data practices—when using TikTok’s Platform.  

(i) Terms of Service: (TOS) Outlines user obligation, prohibited actions, and dispute 

resolution process: 

(ii) Privacy Policy: Details data collection, usage, sharing practices, and user rights 

under laws like GDPR and CCPA: 

(iii) Cookie Policy: Explains tracking technologies and consent mechanisms for 

personalized experiences:  

(iv) Refund Policy: Specifies conditions for returns, cancellations, and 

reimbursements. Please be advised that there is no refund intake for the KLBR.  

(b) Rewards Policy | TikTok: You must be at least 18 years old (or the age of majority 

in your jurisdiction, whichever is older) to take part in Rewards Program and 

receive rewards: 

(c) Rewards Program: The Rewards Program is offered by TikTok USDS Joint Venture 

LLC—which works with service providers and business partners, such as TT 

Commerce & Global Services such as TT Commerce & Global Services LLC and 

it’s affiliates; 
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(d) Creator Code of Conduct (Using TikTok’s platform: As a creator, your visibility can 

give you a lot of influence. So TikTok is expecting that you conduct yourself on and 

off the platform: 

(i) Bullying or Harassment: On Tiktok bullying or harassing others, such as sexual 

harassment, stalking, doxxing, blackmail, or physical threats, or mocking victims 

or tragedies is prohibited:  

(ii) Harmful or violent behavior: Promoting, encouraging, or engaging in behavior that 

could harm others, animals, or involve environmental destruction. This includes 

inciting violence, organizing dangerous activities or harmful imitable behaviors, 

animals cruelty, human exploitation, or risking the safety and well-being of 

minors: 

(iii) Sexual Misconduct: Promoting, encouraging, or engaging in sexual misconduct, 

including non-consensual sexual activities, solicitation of minors, and blackmail 

or threats to share non-consensual intimate imagery is strictly prohibited:  

 

Pleas be advised that while on TikTok’s Platform, you are subject to their rules and 
regulations of how the broadcasting provider administers their community guidelines. 

 

Section 1.03 Live Monetization Guidelines 

(a) Overview: On TikTok, all creators must follow our Community Guidelines and 

Terms of Service, which are the rules and standards that keep our platform safe, 

trustworthy, and vibrant. These policies prohibit content that could cause significant 

physical, psychological, financial, and privacy harms, as well as societal harms—

including hate speech, dangerous activities or challenges, adult nudity, and 

harmful misinformation.  

(b) Prohibited Use: TikTok Live enables creators and viewers to connect, create, and 

build communities together in real time; To do this, TikTok offers Live Features that 

allow creators and viewers to interact meaningfully and help creators monetize 

from their live content:  

(i) Restricted: TikTok may temporarily restrict access to monetization features for 

content or creators who violate these guidelines, with repeated or serve violations 

potentially leading to permanent restrictions. 
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(ii) Low Quality Content: TikTok will authenticate creativity on during the live stream, 

which is what makes the platform fun, and lives that don’t provide original content, 

engagement or interaction for viewers are ineligible for monetization: Example, 

follow for follow, spamming:  

1) Reproduced or unoriginal content that is imported or uploaded without any new 

or creative edits, my be demonetized. This includes content with someone else’s 

visible watermark or superimposed logo, appropriating someone else’s content, 

making minimal adjustments and claiming it as your own unique creations is 

strongly prohibited:  

2) Pre-recorded videos, spliced videos, and looping videos that are presented to 

the viewers as if they are real-time content is also prohibited:  

3) Content featuring continuous and monotonous actions without clear objectives 

or direct interaction with viewers are prohibited: 

4)  Content with little motion or real-time activity, such as presenting a sign or 

screen with text as the primary content—is prohibited: 

5) Sleeping during Live with no integration with viewers is strictly prohibited:  

(c) Fake Engagement and Gift Baiting: Content, behavior or activities that may 

undermine TikTok’s platform or the KLBR event and the integrity are ineligible for 

monetization. For Example, TikTok may demonetize:  

(i) Content that tricks, or manipulates others as a way to increase Gifts or 

engagement metrics, such as “follow-for-follow” promises:  

(ii) Content that features behaviors or activities seeking gifts from viewers using 

methods that are inauthentic, baiting, or low in interaction is prohibited:  

(iii) Content or behavior where creators solely present two or more opposing 

viewpoints and ask viewers to send gifts, comment, like, or share: 

(iv) Content or behaviors where creators leverage personal financial aid. (To foster a 

safe and inclusive environment for our community, official donations tools and 

methods are available for users to raise / contribute funds to nonprofit 

organizations): 

 

 Please be advised that while on TikTok’s Platform, you are subject to their rules and 
regulations of how the broadcasting provider administers their community guidelines. 
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Article II.  League Rules and Prohibits  
 

KLBR, as an event is a subpar sporting event that is monitored by and sanctioned by 

Coaches 101 A NJ Nonprofit, Omar Dyer Blockchain, and Mad Comedian Blockchain. 

Coaches 101 A NJ Nonprofit’s mission is to provide a clear playing field in an organized 

sporting / gaming event. As a sanctioned and professional online gaming event, and 

sporting events are a complex framework of state laws, regulatory commissioned rules.  

Section 2.01 E-Sports / Digital Sports 
As an event: Coaches 101 A NJ Nonprofit is the official entity from here-on-in known 
as the “Sanctioning Body.”  Because the “Sanctioning Body” is a private foundation as 
a nonprofit organization—general 501 ( c) 3 rules apply for digital sports. These are 
actions that are forbidden in the network of this event.  

(a) Definitions for sporting event: According to this event, these are the definition for 

the rules governing this event.  

(i) Sanctioning Body: is an organization that regulates, set rules, and enforces 

standards within a specific sport or industry. They provide authorization for events 

to be considered official and ensure a level playing field—plus manage safety 

requirements essentially acting as the governing authority.  

(ii) Sporting Event: is an organized, rule-governed competition or activity that 

exerts, skill, or athletic ability that is performed by individuals, teams, or networks. 

1) Digital Sports / E-Sports: are online competitive sports, for amateurs or 

representative competitors, agency competitors, agency athlete, sponsored 

competitors and/or sponsored athlete.  

a) Amateur Competitors: Are participants over the age of 18, that is not seeking 

compensation, for services that require skill in a competitive nature, and are 

unpaid rather than on a professional basis.  

b) Representative Competitor: is an amateur participant who has been selected 

or authorized to compete on behalf of a country, territory, or agency designed 

national or international, who are unpaid rather than on a professional basis. 
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c) Agency Athlete: are competitor—often collegiate student-athlete or 

professional, who has entered into an agreement with an “athlete agent” and 

in the case of this event are negotiators of TikTok’s Live Creator Network; 

please be advised an Agency Athlete is not an employee of the agency, nor 

TikTok USA as per Terms & Policy. 
d) Agency Competitor: are Live Agencies, registered to TikTok, whom are 

authorized by TikTok to represent the competitor, whom handle endorsements 

and other agency activities on behalf of the competitor. Please note, any 

competitor is not being paid as an athlete for the purpose of this event, no pro-

bono compensation or any terms of compensation that violates the 

“Sanctioning Body” and the venue platform (TikTok App).  

e) Sponsored Competitor: are participants who receives financial support, 

products, or services from an external commercial entity (the sponsor) in 

exchange for promoting that brand.  

f) Sponsored Athlete: are an individual who receives financial support, products, 

or services from a brand in exchange for promoting that company’s brand, 

products, or services.  

(iii) Athlete, competitors, and agencies  

1) Athlete: in terms of this event are creators who are self-represented, or apart of 

a Creator Network; these individuals abide by TikTok’s standards in the 

platforms’ terms & conditions—rewards policy, and creator network agreement.  

2) Competitors: in terms of this event are brands or business that are participants 

in TikTok’s Live Creator Network, or the Creator Rewards Program. 

3) Agencies: in terms of this event are agencies that are participants in TikTok’s 

Creator Network.  

 

Please be advised that while on TikTok’s Platform, you are subject to their rules and 

regulations of how the broadcasting provider administers their community guidelines. As 

pertaining to this event that is Sanctioned by Coaches 101 A NJ Nonprofit, and apart of 

Mad Comedian’s Blockchain LLC—any violation of these rules can result in state, federal 

plus international laws on digital sports.   
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Article III. Code of Conduct during KLBR  
 

King Lion Battle Royale, is a digital sporting event that is sanctioned by Coaches 

101 A NJ Nonprofit Organization. The nonprofit organization will act as the 

sanctioning body controls the regulation, safety, and structure of a sport, 

establishing official rules, ranking athlete, and providing legitimacy to events. For 

athletes, they enforce safety standards, license participants, and manage 

disciplinary actions. To provide insurance for events and define champions 

standards.  

Section 3.01 Foundation and Financial Structure 

KLBR, is positioning to regulate the event as a digital sport, known as an esport—

which uses TikTok’s monetize system, and converts those diamonds into to points. 

TikTok Battles also known as League Match is a competitive digital gaming system. 

The system, uses monetary value in virtual gifts from the audience.  

1) Independent Governance Protocols: KBLR uses TikTok’s Community 

Guidelines for how virtual gifts are managed, whereas Coaches 101 A NJ 

Nonprofit will monitor event attendees and classify them as amateur athletes. 

a) Amateur Athletes: Are non-paid competitors from the event. Your participation 

in KLBR doesn’t mean you are a professional sports player, it simply means 

you are a competitor in a professionally sanctioned event. 

b) Paid Athletes: Paid Participants are prohibited in any sanctioned event 

governed by Coaches 101 A NJ Nonprofit. KLBR nor Coaches 101 A NJ 

Nonprofit will pay any participant and competitor who challenges the actor 

playing KLBR.  

c) King Lion of Tiktok: Is the event host and actor or social media influencer, the 

host is a registered actor with endorsement deals or branded products.  

d) KLBR’s Competitors: Are TikTok Battle creators, who sign up and agree to the 

terms disclosed in League Match. They are not paid by KLBR or Coaches 101 

A NJ Nonprofit Organization, for or during KLBR events.  
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2) League Match Frequently Asked Questions: Are the rules of the game for the 

event time.  

a) What is League Match: Is a 7-day campaign where creator can start a match 

with other creators in similar leagues and try to win the match to get legend 

points. Creators can join both solo matches and team matches to participate 

in this campaign. When a creator wins a match where any one of the 

opponents is of the same or higher leagues, this creator and other creators 

from the winning team will be rewarded double legend points.  

i) League Time: when creators complete a 5-minute League Match with Icy 

Clash, all creators will receive 1,000 extra legend points each.  

ii) Double or Triple Points collected during bonus missions are eligible for 

legend points. The game of Catch Beans or other specific gifts matches are 

not eligible for legend points.  

iii) Legend Points: TikTok has a monetize system that converts currency into 

coins, and those coins are used as diamonds. Diamonds are used during 

the battle to enact virtual gifts: example 1 rose is 1 coin for the gifter, and I 

diamond for the creator. The Diamond is the score count as points in the 

game. During League Match, each diamond one the creator reaches 2,000 

diamonds is converted to score points.  

iv) What are Legend Rewards: Creators are ranked by the legend points they 

collect from winning the matches, and the top creators on the campaign 

leaderboard will receive exclusive rewards, form the campaign. (These are 

not prize as in monetary transfer rewards, they are symbols on TikTok) The 

rewards for each track during League Match, as follow:  

a. Top 1 (TikTok only) “KLBR is not responsible for season rewards.”  Any 

creator that is the top point getter will be eligible to receive a regional like 

(from TikTok) announcement, a profile frame, 3 league shields, Goody Bag 

Skin, and a Match Legend Label.  

b. Top 2-5 Creators will be eligible to receive a regional LIVE announcement, 

a profile frame, 2 League Shields, Goody Bag Skin, and Match Legend 

Label.  

c. Top 6-10: Creators will be eligible to receive a regional LIVE announcement, 

a profile frame, 1 League Shield, Goody Bag skin, and a Match Legend 

Label.  

d. Top 11-20: Creators will be eligible to receive a regional LIVE 

announcement, a profile frame, 1 League Shield, and a Match Legend label.  
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Notes: On TikTok Only, and not apart of the KLBR rewards, because KLBR doesn’t 

send out rewards. The Match Legend label will be displayed on the League ranking 

page. (TikTok has a League Ranking that KLBR will use for invite purposes only) 

Labels, profile frames, and Goody Bag skins will be available for 7 days. 

When a creator joins KLBR, they are contestants on a game show, and participants 

in a game like league of choices.  

Section 3.02 Contestant Code of Code 

 

KLBR is an invite only, either through Tiktok’s instant invite, portal invite, or special 

invite. Contestants that are booked and scheduled will have NDAs which are non-

disclosure agreements. Because some of the events are internet televised events, 

those that are professional actors, whom have a Screen Actors Guild card, a Script 

Writer’s Guild Card, or a Director’s Guild Card, will be credited and paid under 

independent signatory registration for indie and macro budget projects.  

1) Attire prohibited dress code: All contestants, and independent streamers must 

adhere to a professional dress code, where there is no formal showing of soft 

nudity.  

a) Sexually Explicit Content: Any promotion of sexual innuendo is considered 

explicit content and is forbidden during League Match week, or KLBR Events. 

Explicit content will be reported and have strikes on the content by our 

monitoring boards, to Tiktok for platform violations. Any sexually explicit 

content that violates television ranking systems PG-17 – 13 and G rated will 

be banned from participating in KLBR events.   

b) Dress Code: Anyone appearing in KLBR events must adhere to a professional 

attire with no over reveling content – even if they are sponsored by an agency 

of adult entertainment.  

c) Sponsored Attire: Any brand logos, gear or attire is appropriate for the 5 minute 

battle, but creators must adhere to the strict TikTok Rules, (1): creators must 

turn on the content disclosure tab and check both boxes of branded content 

and own brand (2): creators are forbidden to use porn hub, playboy, or any 

organization that promotes rated x content or are in the fornication industry. 

2) Behavior and Use of Language: Creators are forbidden to use, express or 

address language that violate United States: FTC and FCC rules and 

regulations: example no foul language.  
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3) Brands and Sponsor: Creators are encouraged to promote brands and 

sponsorship, especially KLBR hosting partners such as Mad Comedian, or 

KLBR fan gear.  

4) Banter: KLBR is totally against Banter challenges, banter battles, some banter 

battles and banter challenges violate FTC rules and laws on online and sports 

gambling, especially the organized banter rings. 

a) Organized Banter: This content is prohibited and forbidden during KLBR 

events, either sponsored or free events. 

i) “You’re Down Bad”: is exclusive language that places pressure on a gifter, 

this type of pressure is to create a vibe on increasing the gift totals, and 

increase the points score mimics gambling.  

ii) “(Name of Gifter) you’re a level 30, drop a bigger gift”: When a creator goes 

into the live stream of another creator, and ridicule that gifter’s top 3 – with 

any language that forces the gifter to drop a bigger gift, is rigged gambling. 

That type of game playing violates FTC rules on anti-gambling by mimicking 

casino table games.  

iii) “Give me a game”: Is a forbidden language that can trigger FTC violations, 

because it forces rewards, or monetary value on competitive challenges. 

KLBR deserves the right to report and reject any creator who violate FTC 

rules with banter challenges.  

iv) KLBR is explicitly against, creators that message each other during the 5 

minute battle, and set up their gifters to gift more, and the series banter 

challenges, are an illegal action of gambling in the United States, and under 

FTC rules – when a banter series runs a book of 10, that is gambling. It is 

underground bingo, underground board games, in live stream traffic. KLBR, 

will report creators, or ban them with avoidance in order to comply with the 

anti-gambling agenda. (1): Private betting groups (Telegram / Discord), when 

creators use cash app, crypto or wire any payments to settle with a bookie: 

on TikTok, the bookie can be the moderator: (2), Roast Me Challenge; when 

creators roast a creator and invite others to roast them in the comments or 

duets, this often escalates into multi-round clapback. 

v) KLBR, is explicitly against Battle Games that mimic corner games: example, 

when a player is down in points or not getting enough gifts—they have to 

stand in the corner. The use of the quiet game and any other non-

conservative action that requires contestant to be silent for gifts is prohibited 

during battle time.   
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Section 3.03 KLBR Rules on Game Play 

During the KLBR Event, selected rules are suspended, as actions that will violate 

the course of the game. Such, normal activities will be closely monitored during 

the event. 

1) Game Play: Battle times are 5 minutes of runtime, which is standard for 

TikTok’s Community Guidelines. 

2) Virtual Gifts: Are apart of the point gathering system that is apart of TikTok’s 

Community Guidelines – these are non-refundable gifts, and are calculated 

into the tally of the score.  

3) Power Ups: TikTok’s points system allows power ups: Match power-ups are 

vault gloves, which is when you become one of the top 3 contributors, as the 

glove can multiply match points which can be contributed through gifts and it 

lasts for 30 seconds.  
a) Boosting glove is another power up that can multiple the match points and be 

contributed for 30 seconds –stun hammer is an effect that will be applied to 

the opponent or team when a stun hammer takes effect for 30 seconds, and a 

gift of 5 coins or more triggers the effect, and 100 coins or more sends a 

hammer combo.   

b) No. 2 and 3 Booster: In a solo match the double-points effect applies to a 

creator’s no.2 or no. 3 contributor, and in a team match, the double-points 

effect apples to a team’s no. 2 or no. 3, and the effect is in real time, meaning 

if a new no 3 or no 2 happens, then that contributor would have time for double 

points, for the remaining time.  

c) Magic Mist: allows one of the top 3 contributors to display a mist to hide the 

score, this is usually 1 minute or 30 seconds.  

d) Time Maker: is a 10 second time extension, the time maker can extend the 

match for up to 10 seconds, and it stops the live creators from ending the 

match or quitting the match.  

Section 3.04 KLBR Specific Rules for the event  

1) Snipping: KLBR is against 1 second snipes, and ghost gifting—contributors 
who enter into the event agree to the rules of no snipping after 10 seconds 
unless a time extension is dropped.  

 

Snipping under 10 seconds left in the game of play damages the integrity 

of the game, promotes unsportsmanlike competition and mimics gambling.  
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2) Punishment Challenges: KLBR is strictly against punishment challenges, since 

they mimic gambling and are enforced by the nonprofit sanctioning body. 

Punishment games are not regulated by the FTC and FCC which monitors 

digital and e-sports. Coaches 101 A NJ Nonprofit is responsible for monitoring 

KLBR events, and contributors to the event will be recognized as amateur 

games in a professional league.  

3) Off-platform: KLBR doesn’t allow organization of gifting outside the platform, or 

messaging on discord for outside help—using back up accounts that are not 

listed on your roster.  

4) Game Forfeit: KLBR, kindly asks that you stay for the full out come of the match, 

which is 5 minutes to protect the integrity of the game, help our sponsors track 

and monitor viewer ratings.   

5) Legend Point Threshold: KLBR, only monitors legend points, and the count 

starts at 2000k points, and there after the diamonds raised are counted as 

legend points.  

6) Event Wins: KLBR has 24 events in a calendar year, the events run 2 times 

per month in correspondence with League Match. 

7) Sponsors: Corporate Sponsors are welcomed by KLBR, both on the competition 

and as the event, creators are encouraged to gather sponsors.  

8) Payment and Payout: KLBR follows the rules for Olympic style amateur 

competition based on the sanctioning body is a nonprofit organization – this 

means, competitors are not paid by the event.  

9) KLBR Sponsored Athletes: Any digital sport competitor that is sponsored by 

Coaches 101 A NJ Nonprofit will have to become a member of that organization.  

10) Rules: KLBR deserves the right to change, alter and increase the rules of the 

event. 

11) Recorded Content: KLBR will have to recordings of the event, one recording is 

the director’s cut, which will be uploaded to Spotify, and Apple TV, and the 

second is the original copy that will be uploaded to Apple Podcast, and Other 

broadcast stations.  
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Article IV. Non Disclosure Agreement  
 

KLBR has a non-disclosure agreement, since the game show is part of a 

syndicated production. The agreement is a requirement by the FCC and FTC who 

monitors content, and issue ratings for content. As a contestant and participant in 

the event, your image, name and likeness is subjected to be distributed to KLBR 

contracted platforms.  

1) Coaches 101 A NJ Nonprofit is the producer of this event / show, and as in 

accordance with the rules and regulation, all content will have credit based if the 

creator wants to receive credit for appearing on the show.  

2) The Event is using TikTok Promotion, which means the image will be displayed 

on TikTok’s for you page, and may see a boost in viewership during and possibly 

after the event.  

3) Writers Guild, and Actors Guild: Coaches 101 A NJ Nonprofit is a signatory 

organization with the Writers Guild of America, and will have connections with 

creators who want the credit for appearing.  

 

KLBR as an event that is hosted by Omar Dyer, is a game experience and a game 

show, if you are an appearance on this show, you agree to the terms disclosed in 

this event manual, and you agree to the terms and conditions of TikTok’s platform 

and any other platform. By appearing on this event show, you agree to the notion 

that you are a nonpaid participant in the show. And the terms of payment means: 

KLBR or any affiliated platforms outside of TikTok’s virtual gift terms and conditions; 

is not responsible for your compensation.  
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This document is part of the rules and agreement for the tournament that is part of 

the sanctioning body that monitors e-sports or digital sports. Coaches 101 A NJ 

Nonprofit is the organization responsible for monitoring, recording and maintaining 

the integrity of the event. Mad Comedian Blockchain LLC and Omar Dyer 

Blockchain LLP are the agencies responsible for representing the event through 

tiktok and other streaming platforms.  

Any and all disputes on the game, and the event are processed in the order in which 

they are received. Please allow 3 to 4 weeks for the completion of the review. Upon 

completion of the rules, any creator caught in violation of the rules will and can face 

ban from the event, and possible penalties from TikTok. All complaints and disputes 

must be placed in writing through a formal process, online through a complaint 

application that Omar Dyer Blockchain LLP will provided.  

When filing a complaint, please include the date of the event, the handle of the 

creator invited or participated in the event, and the agency or representative of the 

creator making the complaint, can mail the complaints to Coaches 101 A NJ 

Nonprofit at PO Box 4463 Jersey City NJ 07307. Any other correspondence 

regarding the event – can be emailed to legal@coaches101.org  

APPROVAL AND AUTHORITY TO PROCEED 

 

Name Title Date 

Omar Dyer Host / Founder of Show 1/1/2025 

Vacant Producer / Manager  

Vacant Cohost  

Coaches 101 A NJ Nonprofit Publisher 1/1/2025 

Peggy Dyer  

(Coaches 101 A NJ Nonprofit) 

Board of Trustee 1/1/2025 

 

 
  

Omar        Dyer          

 

5/05/2026  

Approved By Date Approved By Date 
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